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1. Introduction / Methodology 
 

To better understand current offerings and resources available to family businesses, entrepreneurs, and 

Small and Medium Enterprises (SMEs) an extensive review of applicable government, academic and 

industry produced literature was undertaken. The overall purpose of this secondary literature review 

was to develop a thorough understanding of resources available to family businesses and entrepreneurs 

primarily in Atlantic Canada. Additionally, the literature was used to conduct a market analysis within 

the Atlantic region, to provide insights into current market trends and conditions, as well as any trends 

in service offerings to family businesses and entrepreneurs. 

Secondary research was conducted through a scan of meaningful libraries of secondary information 

related to family business and entrepreneurship within Canada, resources available to these groups via a 

scan of publicly available resources and organizations online, and a review of relevant data and 

information as provided from sources such as Statistics Canada. The study’s bibliography and references 

are found at the end of the report. 

2. Overview of FBA’s Current and Prospective Markets  
 

Overview of SME Ownership, Family Businesses & Entrepreneurship 

Small and medium sized businesses play a key a fundamental role in Canada’s 

economy.  In 2015, small businesses employed approximately 70 percent of the total 

private labour force in Canada, while medium-sized businesses accounted for 20 

percent, with most companies falling into the service-producing sector.  More 

specifically, nearly one-half of Canada’s small businesses are concentrated in four 

industries: retail trade, construction, professional/scientific/technical services, and health care and 

social assistance.  Alternatively, for medium-sized businesses nearly one-half is contracted across the 

industries of manufacturing, retail trade, health care and social assistance, administrative and support, 

waste management and remediation services (ISED, 2016). 

In 2013, there was a total of 78,430 SME births in Canada, compared with 83,240 SME deaths during this 

timeframe, which resulted in a net decrease of 4,810 businesses across the country.  Industries that 

experienced a net gain during that year included professional/scientific/technical services, construction, 

accomodation/food services, transportation and warehousing, health care and social assistance, and 

information and cultural industries, with transportion and warehousing and 

professional/scientific/technical services experiencing the greatest net gain (ISED, 2016).  

According to a 2016 study by Atlantic Business Magazine, 98 percent of businesses in each of Nova 

Scotia, Newfoundland and Labrador, New Brunswick, and Prince Edward Island, fall under the category 

of SMEs (Atlantic Business Magazine, 2016).  The generally accepted definition of small and medium 

organizations are that small businesses are defined as having between one and 99 employees, while 

medium sized organizations have 100 to 499 employees. Additionally, there are a significant number of 
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micro-enterprises, defined as having one to four employees, which make up 54 percent of Canada’s 1.17 

million employers (Atlantic Business Magazine, 2016). While not all SMEs are family businesses there is 

still a significant amount within each area.  Within each Atlantic Province, SMEs make up more than 90 

percent of total employment (ISED, 2016).   

Based on 2014 findings from Statistics Canada, just over one-quarter of Canadian SME owners are aged 

40 to 49 (26% for small organizations, and 27% for medium organizations), while just under one-half 

(47%) of small organization owners are between the age of 50 and 64 and one-half (51%) of medium 

sized business owners (Statistics Canada, 2014). This is consistent with the findings of the 2016 Atlantic 

Business Magazine research that found 26 percent of Canadian SME owners are between 40 and 49, 

while 47 percent are between the ages of 50 and 64 (Atlantic Business Magazine, 2016).  

With regards to entrepreneurship, this is clearly an area where 

Canada excels globally.  As reported by CBC News, according to 

the 2015 Centre for Innovation Studies report, Canada is second 

only to the United States in terms of its entrepreneurial activity, 

and is on par with Australia, with approximately 13% of 

working-aged Canadians being involved in the early stages of 

entrepreneurial activity.  Across the country, entrepreneurship 

is strongest in Alberta; however, it is important to note that unlike most countries where the highest 

rate of entrepreneurship is in consumer services, the highest rate of entrepreneurship in Canada is in 

business to business services.  Futhermore, entrepreneurship in Canada varies notably by gender with 

three men being entrepreneurs to every two women.  That said, other reports indicate a rise in the 

portion of women choosing an entrepreneurial path since the recession, with self-employment among 

women on the rise.  Comparatively, self-employment among men has contracted since the recession  

(TD, 2015).  Finally, the Centre for Innovation Studies found that just under one-in-ten (9.4%) 

entrepreneurial startups turn into established businesses lasting at least 3.5 years.  While a large portion 

of entrepreneurial startups don’t survive after this period, others sell to new owners that continue the 

business (CBC, 2015).  

Despite Canada’s high level of entrepreneurship compared to other countries, Statistics Canada and the 

Bank of Canada report a downward trend in terms of the rate of new entrepreneurship since the 1990s, 

in most economic sectors.  Reasons for this downward trend have been potentially linked to increased 

industrial concentration, changing labour market conditions, increased college wage premium, and 

higher student debt.  Moreover, since 2000, this decline has also been attributed to Canada’s aging 

population, which is expected to put continued downward pressure on new entrepreneurship as the 

baby-boomer generation continues to enter into retirement.  That said, the rate of new business entry 

in Canada has been consistently higher than the rate of businesses closing over the same time period 

(Bank of Canada, 2015; Industry Canada, 2010).  

Family businesses play a vital role to Canada’s economy.  According to the University of Alberta’s Alberta 

Business Family Institute (ABFI), family-owned businesses generate approximately 60% of Canada’s 

Gross Domestic Product, employ six million part-time and full-time workers in Canada.  That said, it is 

estimated that seven-in-ten (70%) family-owned businesses fail before being passed on to the second 
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generation.  This figure rises to nearly nine-in-ten (88%) for third generation succession, and 97% of 

family-owned businesses fail before being passed to the fourth generation (ABFI, 2017). 

Atlantic Canada represents an excellent market for family business. 

Among Atlantic Canadian businesses, 40 percent are either family-

owned or operated (The Chronicle Herald, 2016). In fact, across 

Canada, New Brunswick has the highest density of multi-

generational family businesses (Wallace McCain Institute), and 

Nova Scotia is home to the greatest number of small businesses 

among Atlantic Provinces, representing 29,298 (Statistics Canada, 

2015). As such, this represents a large number of businesses available to join associations, as is 

represented by the large number of readily available resources detailed below.  

 

 

Family businesses face a number of unique benefits and challenges compared to non-family businesses.  

In 2016, PriceWaterhouseCoopers (PwC) released results from its 8th annual global family business 

survey.  Of the more than 2,800 firms that participated in the survey across 50 countries, 74 were 

Canadian-based family businesses, from a wide array of industries including agriculture, retail, 

manufacturing and energy.  In Canada, results showed that the biggest perceived difference family 

businesses see between themselves and non-family entities is a stronger sense of culture and values, 

closely followed by faster decision making, and varied measures of success.  Moreover, the majority of 

Canadian family businesses also see themselves as being more entrepreneurial, and taking a long-term 

approach to decision making. Other differences cited by a notable minority of Canadian family 

businesses include a willingness to take on more risk, encountering more difficulty in recruiting and 

retaining top talent and difficulty in accessing capital (PwC, 2016).    
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Canadian family businesses have a variety of mechanisms in place to help mitigate and/or manage 

family conflict.  That said, results suggest there may be opportunity to help companies implement a 

more formalized approach to family conflict resolution.    

More than three-quarters of Canadian family businesses report having procedures in place to deal with 

incapacity and death, while a similar portion report having a stakeholders’ arrangement.  Far fewer have 

alternative mechanisms in place including those to measure and appraise performance, conflict 

resolution, family council, third-party mediation, or a family constitution (PwC, 2016). 
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Financing & Economic Climate  

Within Canada, the majority of new business start-ups are likely to use personal 

financing to either wholly or partially fund the business (84%). Meanwhile, just under 

one-half (45%) will use the financing resources of a financial institution (Atlantic 

Business Magazine, 2016). 

As of this year, the market climate for SMEs in Canada is becoming harsher. For the 

first time in seven years, the Bank of Canada has raised its overnight interest rates from 0.5% to 0.75% 

(Bank of Canada, 2017). While this information indicates a strengthening of the Canadian economy, it 

will signficiantly impact a large number of small businesses across Canada. Based on the fact that 

approximately one-half of Canadian SMEs use external financing (51%), this will make debt repayment 

more expensive (Statistics Canada, 2014).  

Additionally, in March the Government of Canada proposed tax changes as part of the Federal budget, 

which will effectively raise tax rates of Canadian small businesses (Toneguzzi, 2017). This will largely 

affect private businesses, particularly small and micro organizations. Changes will limit the ability of 

business owners to provide income to family members, such as salary or dividends, to limit their tax 

burden (Cestnick, 2017). Furthermore, the proposed changes will make passive income, that is investing 

in a company portfolio and receiving passive income from those investments, less viable due to greater 

taxation (Cestnick, 2017). Despite these changes, small business tax rates are still low in comparison to 

international standards of G20 countries (OECD studies on SMEs and Entrepreneurship, 2017). 

In an effort to help sustain Atlantic Canada’s eonomic development, the Business Development Bank of 

Canada (BDC) has increased its lending volume from $100 million dollars to $280 million dollars (BDC, 

2017). The reason behind this increase was in response to a recent BDC study which found that 31 

percent of SMEs have difficulty obtaining financing. This increased lending is aimed to support 

specifically small and medium-sized businesses across the four Atlantic provinces for the coming two 

years (BDC, 2017). This will largely impact family businesses in the region to help them obtain financing 

for their businesses. 

The increased BDC lending is seeking to target organizations in the industries of information and 

communication technology, agri-food, ocean technology, and tourism (BDC, 2017). Additionally, they 

are seeking to support organization growth, acquisitions, change of ownership, and investment in export 

strategies (BDC, 2017). 
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Current Challenges 

The need for continual innovation and competition within sector are top challenges faced by Canadian 

family businesses.   

When asked what key challenges family business will encounter 

over the next five years, PwC results reveal that top immediate 

concerns among Canadian family enterprises center around the 

need to innovate and growing competition within sector.  

Moreover, attracting and retaining appropriate staff, and the 

general economic situation are also key immediate challenges 

faced by a majority of Canadian family businesses. Finally, a large 

minority also report keeping pace with digital and new technology and internal succession planning to 

be an immediate challenge.  (PwC, 2016)  
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Further, when Canadian family businesses were asked to identify the main issues anticipated by family 

businesses in Canada over the next year, recruitment/labour shortages and market conditions were the 

two most frequently mentioned issues, distantly followed by currency/exchange rates, and 

competition. (PwC, 2016) 

 

 

  

!    
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Digital Innovation 

While digital technologies drive innovation, some organizations, particularly smaller 

organizations, often lag behind in adopting and realizing the benefits of digital 

advancements.  As such, there has been growing interest in a better understanding of 

how the digital divide impacts the operation, productivity and growth of SMEs.  Family 

businesses and SMEs often face a number of challenges and barriers to digital adoption.       

The majority of Canadian family businesses understand the tangible business benefits of moving to 

digital and have a relatistic plan in place for measuring these benefits.  Moreover, a clear majority report 

that their digital strategy is integrated within their business’s culture.  That said, only about one-half of 

businesses feel that their business strategy fits with the digital age, while a similar portion feels 

prepared for dealing with a cyber-attack (PwC, 2016).   
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Despite a significant minority (41%) of Canadian family businesses finding it difficult to keep up to date 

with digital and new technology, few perceive digital disruption to be an issue.  Indeed, eight-in-ten 

consider themselves to be ‘not at all’ or ‘not very’ vulnerable to digital disruption.  (PwC, 2016)     
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Growth  

While Candian based family businesses are highly optimistic about their future, they tend to focus on 

existing markets rather than new market entry. 

Overall, PwC results revealed that six-in-ten (61%) Canadian-based family businesses 

experienced growth in the previous financial year (down from 67% in 2014), while one-

in-seven (14%) experienced sales reduction during this time.  Further, at the time of 

the survey, one-half (49%) of Canadian family businesses reported having international 

sales, while a similar portion (54%) anticipated having international sales in the next 

five years (PwC, 2016; PwC, 2014).     

Moreover, Canadian family businesses were generally highly 

optimistic regarding their future growth.  Indeed, the vast 

majority of family businesses indicated they expected to grow 

over the next five years (89%; up from 85% in 2014), with the 

bulk (82%) expecting their growth to done on a steady basis, 

with a few (8%) expected quick and aggressive growth during 

this timeframe (PwC, 2016; PwC, 2014). 

Of those Canadian based family businesses that expect to grow by at least 10% over the next five years, 

nearly nine-in-ten (88%) intend to fund this growth through their own existing capital, with the vast 

majority also intending to use extrenal financing, with bank loans being most common (PwC, 2016).     
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That said, PwC results suggest that most family-based businesses expect their growth to happen within 

their existing markets, with fewer than one-half of Canadian family businesses anticipating starting new 

ventures in the next five years, and even fewer anticipating expanding internationally (PwC, 2016).  

In 2013, Canada exported $420 billion worth of goods; of that, $106 billion was exported by SMEs.  

Overall, more than 37,000 Canadian SMEs exported goods that year, although the majority (26,000+) 

exported to a single country only, with the vast majority exclusively being done to the United States 

(ISEDC, 2016). 

 

External Governance 

Overall, Canadian family businesses are less likely than family businesses globally to report having non-

family members sitting on their board (Canada: 48% vs. Global: 65%).  Moreover, only one-quarter (26%) 

of Canadian family businesses report having non-family members with ownership shares of their 

organization (PwC, 2016).  
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Succession Planning 

Succession planning is a key priorty for most Canadian family businesses; however, few currently have a 

comprehensive, documented and communicated plan in place.  

Given Canada’s aging population, it is perhaps 

unsurprising that there has been growing research 

and media attention around organizational 

sucession planning.  Canadian family businesses 

are clearly focused on the future, with nearly all 

(95%) of the PwC respondents surveyed indicating that securing 

their company’s long-term future was a key goal for them over the next five years.  That said, fewer than 

two-in-ten (18%) reported having a comprehensive succession plan in place, that was both documented 

and communicated within their business.  Moreover, nearly one-half reported having no form of 

succession plan in place for their senior executives (PwC, 2016).   

 

 

Despite lacking formal succession plans, results showed that for the majority of Canadian family 

businesses the next-generation of family members are actively involved at various levels of the 

company.  Indeed, six-in-ten Canadian family businesses reported having next generation involvement 

at the senior executive level, while more than one-half had next generation involvement at the 

junior/middle management level.  That said, one-quarter of businesses reported that while the next 

generation held shares in their company, they were not currently employed in the company, and one-in-

seven stated that while the next generation did not work for the compnay, they were being 

compensated in other ways (PwC, 2016).   
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Interestingly, compared to a similar study completed in 2014, PwC found that in 2016 Canadian family 

businesses were more likely to indicate an intention to pass on ownership of their company to the next 

generation, but with professional management being brought in (27%; up 16 points from 2014) (PwC, 

2016). 
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3. Overview of Resources for Family-Based Business & Entrepreneurs  
 

Currently there are numerous free and paid resources that are available to Atlantic Canadian 

entrepreneurs, including family business owners.  A detailed table (3.1) follows that outlines a wide-

variety of these resources, all of which aim to help address the unique challenges and needs of 

entrepreneurs and/or family-based businesses specifically.  While many of these resources may not be 

exclusive to family-based businesses, they do have particular relevance to this audience.  Indeed, of 

these resources available, the majority seek to provide three key services, namely mentorship and 

networking opportunities, financial assistance, and educational offerings.    

Mentorship and Networking Opportunities: By becoming a member to many of these 

organizations, SMEs are exposed to large professional networks. Many of these 

organizations, such as the Atlantic Chamber of Commerce, host networking and social 

events to encourage member engagement and facilitate networking opportunities.  

Additionally, some organizations will facilitate mentor and mentee relationships between an SME and 

another experienced individual. This is the case with such organizations as Futurpreneur and programs 

like Creative Destruction Lab (CDL) Atlantic. Both offer coaching and mentor guidance which is beneficial 

for guiding early start-up ventures, and growing established SMEs.  

Financial Assistance: Financial offerings come in a few different forms. The first being 

through loan financing, for example, from the Business Development Bank of Canada. 

The second means is through direct investment, for example through venture 

capitalists such as Innovacorp. Among SME lending in Canada, programs of the 

Business Development bank of Canada (BDC) are the most common form (SME and 

Entrepreneurship Policy in Canada, 2017). 

Educational Offerings: While the majority of educational resources are associated with 

membership fees, there are a series of educational resources that are available at no 

charge. These are typically provided by the provincial government, such as Access Nova 

Scotia, the Canadian Business Network, or the Government of New Brunswick website. 

These offerings provide information on such areas as creating a business plan, best 

practices regarding operation, relevant licensing or certification, and more. This information provides a 

great starting point for those interested in creating a new business and seeking further insight without 

the need of a paid membership. 

Other offerings include educational programs like the Creative Destruction Lab (CDL) Atlantic Program at 

Dalhousie University, or other University programs such as those from the Wallace McCain Institute at 

the University of New Brunswick. These programs deal with a more advanced level of education than 

the free offerings by the Government of Canada. Additionally, programs such as the CDL program pair 

start-up founders with experienced entrepreneurs to provide specialized guidance. Many associations 

also provide various learning tools such as seminars, webinars and luncheons that are provided to 

members. 
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3.1 Table of Current Available Resources for Family Based Business and Entrepreneurs 

As mentioned, utilizing a scan of organizations, other than FBA Atlantic and FBA Vancouver Island, that 

deal with family business and entrepreneurship, a collection of organizations and online resources have 

been combined and summarized into a table (see following pages). While this is not an exhaustive list of 

resources, this provides a significant point of reference for the tools and groups available for SMEs and 

entrepreneurs wishing to either create a new business venture or continue to grow their current 

business. This table is designed to provide a summary of each resource while also addressing key points 

of interest such as geographic reach, length of time in business, membership price point, membership 

eligibility, and membership counts, where applicable.  Note, consistent with FBA Atlantic, organizations 

supporting family businesses and entrepreneurship appear to have limited to no specific eligibility 

requirements, other than organizations self-identifying themselves as being family based and/or 

entrepreneurs.   
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Acadia Entrepreneurship Centre 

(AEC) 

http://www.acadiaentrepreneurshi

pcentre.com/ 

More than 28 

years 

experience 

Nova Scotia 

For more than 28 years, AEC has 

been aiding SMEs, entrepreneurs, 

and not-for-profit organizations. 

Their services include business 

counselling, training, and incubation 

programs. 

N/A N/A 

Access Nova Scotia 

http://www.novascotia.ca/sns/acce

ss 

 

Nova Scotia / 

Atlantic 

Canada 

Access Nova Scotia is a branch of the 

Nova Scotia provincial Government 

and offers a wide array of 

information to the general public. 

The information is free to the public 

and provides insight into how to start 

and operate a business, what types 

of regulations and licensing will 

affect your business, how to end a 

business, and more. 

Free and available to all. N/A 

Alberta Business Family Institute 

(ABFI) 

https://www.ualberta.ca/business/

centres/family-business  

2002 Alberta 

Membership provides access to 

discounted fees for customizable 

programs/services, newsletters, 

notice to upcoming events/services, 

access to the Institute’s email 

hotline, access to bookstore and 

library, and advocacy support. 

Employs a user-pay model for 

programs and services. 

Family Membership Fee: $250 

(additional family members for 

membership: $25) 

Single Membership 

(advisers/consultants): $125 

N/A 

Alliance of Family Business 

Universities 

http://www.johnson.cornell.edu/S

mith-Family-Business-Initiative-at-

Cornell/Resources/Family-Business-

Alliance 

2003 Global 

The association was formed to bring 

directors of family business programs 

at universities together to facilitate 

educational improvements across 

institutions. For SMEs and 

entrepreneurs this alliance not only 

helps to display educational offerings 

in various locations, but the alliance 

also helps to improve all these 

offerings for future businesses. 

Pricing varies depending on the 

university program. 

Across the United States and 

Canada there are approximately 

50 university members. 

http://www.acadiaentrepreneurshipcentre.com/
http://www.acadiaentrepreneurshipcentre.com/
http://www.novascotia.ca/sns/access/business.asp
http://www.novascotia.ca/sns/access/business.asp
https://www.ualberta.ca/business/centres/family-business
https://www.ualberta.ca/business/centres/family-business
http://www.johnson.cornell.edu/Smith-Family-Business-Initiative-at-Cornell/Resources/Family-Business-Alliance
http://www.johnson.cornell.edu/Smith-Family-Business-Initiative-at-Cornell/Resources/Family-Business-Alliance
http://www.johnson.cornell.edu/Smith-Family-Business-Initiative-at-Cornell/Resources/Family-Business-Alliance
http://www.johnson.cornell.edu/Smith-Family-Business-Initiative-at-Cornell/Resources/Family-Business-Alliance
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Atlantic Canada Opportunities 

Agency (ACOA) 

http://www.acoa-

apeca.gc.ca/Eng/Pages/Home.aspx 

 

1987 
Atlantic 

Canada 

 

ACOA is a Government of Canada 

organization that seeks to strengthen 

the Atlantic economy by assisting in 

enterprise Development, community 

development, and policy, advocacy, 

and coordination. ACOA provides 

these services with the assistance of 

federal partners, provincial partners 

and regional stakeholders such as 

SMEs and industry associations. 

 

All information and educational 

tools are free and available to all. 
N/A 

Atlantic Chamber of Commerce 

(ACC) 

http://www.atlanticchamber.ca/ 

1896 
Atlantic 

Canada 

The ACC connects chambers of 

commerce from around Atlantic 

Canada. Members are available to 

receive such things as information 

sharing and education, diverse 

networking opportunities, and 

various benefits from associated 

organizations. These other benefits 

can include insurance discounts, and 

other various discounts such as 

shipping and payroll services. 

Pricing varies depending on the 

chamber of commerce, the size 

of business and more. 

Currently there are a network of 

95 chambers of commerce across 

the Atlantic Provinces 

representing more than 16,000 

businesses. 

http://www.acoa-apeca.gc.ca/Eng/Pages/Home.aspx
http://www.acoa-apeca.gc.ca/Eng/Pages/Home.aspx
http://www.atlanticchamber.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

The Council for Entrepreneurial 

Development (CED) 

https://cednc.org/about/the-

network  

1984 United States 

CED is a network of entrepreneurs, 

investors, strategic partners, service 

providers, academics and researchers 

in the field of entrepreneurship.   
 

Searchable membership database 

online. 
 

For entrepreneurs, membership 

provides access to assistance in 

connecting with investors, partners 

and experts, free attendance to 

specific CED events and networking 

opportunities, reduced rates to CED 

programs, workshops and 

conferences, ability to showcase 

company as part of CED network, 

contribute to CED newsletter, receive 

discounted rates to partner events. 

 

Three membership levels: 

1. Entrepreneurial Companies: 

Cost varies by size – Startup 

(15 employees or less - $195) & 

Growth (16 employees+) $450 

2. Professional Firms & Investors: 

Government/NFP/University - 

$195; small firm (5 employees 

or less) - $500; large firm (6-

499 employees) - $1,000 & 

Grantor (500+ employees) - 

$2,500; Investor with assets 

under management under 

$20M: $500; Assets under 

management $20M=: $1,000 

3. Strategic Partners 

NOTE: CED does not offer 

individual membership; however, 

individuals are welcome to 

attend conferences and events 

 

500+ member companies 

Black Business Initiative (BBI) 

http://www.bbi.ca/ 

1995, with 

Black Business 

Consulting 

(BBC) founded 

in 2005 

Canada wide 

 

 

The BBI was established to grow 

Black presence in Canadian Business 

sectors. The Initiative supports 

entrepreneurs and SMEs through five 

main components:  

Strategic community planning; 

Operating the Black Business Center; 

Regional Business Development;  

a loan fund; and  

consulting services. 

 

 

N/A N/A 

https://cednc.org/about/the-network
https://cednc.org/about/the-network
http://www.bbi.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Business Development Bank of 

Canada 

https://www.bdc.ca 

1944 Canada wide 

The BDC provides aid to Canadian 

businesses with a primary focus on 

SMEs. They provide aid through 

financing, advisory services, and 

capital. 

BDC provides an online database 

with a wealth of information for all 

aspects of new venture creation, as 

well as personal consulting services. 

 

When applying, entrepreneurs 

should have demonstrated 

experience and a business plan in 

place. 
 

Pricing varies depending on the 

loan terms. As of July 13th, 2017, 

the BDC floating rate is 5.05%. 

The loans are offered at this 

floating rate plus a variance 

ranging between 1% and 7%. 
 

There are no application fees 

regarding the loan, but there are 

annual loan management fees of 

$150, transaction fees of $150 

per amendment required, and 

general BDC Administrative fees. 

 

N/A 

Business Families Centre (BFC), 

University of British Columbia  

http://www.sauder.ubc.ca/Program

s/Business_Families_Centre  

2001 
British 

Columbia 

 

BFC is a charitable organization that 

works with business families to 

address their most complex 

challenges on such topics as 

governance, relationship 

management, wealth preservation, 

intergenerational transitions, and 

next generation leadership.  BFC 

offers a wide selection of educational 

programs, and offers programming 

for both families and advisors (via 

online, in-person, or through 

customized programming). 

 

Cost varies by program offering.  

A 6-week online program is 

offered free ($99 to have a 

verified certificate).  In-person 

programs appear to range from 

$325/participant for a ½ day 

session to $2,945/participant for 

a 5-day course.  BFC also offers a 

one-day customized workshop 

(up to 8 participants from one 

company) for $6,900 (excluding 

facility, catering, travel costs)   

N/A 

https://www.bdc.ca/
http://www.sauder.ubc.ca/Programs/Business_Families_Centre
http://www.sauder.ubc.ca/Programs/Business_Families_Centre
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Business Families Foundation (BFF) 

https://businessfamilies.org/en/    
1990 

Canada (based 

out of 

Montreal) / 

International 

BFF’s mission is to empower 

entrepreneurial families and those 

who advise them to address and 

resolve issues, and in doing so, 

support the growth and 

development of family-owned 

enterprises so that they may endure 

as the economic backbone and social 

fabric of their communities. 

Offerings include: peer forums, 

advice from leading experts, monthly 

newsletters, speaker series, in-

person workshops, and online 

courses.  First online courses were 

offered in 2011.  As of 2013, the 

Foundation has members in over 30 

countries.    

 

 

 

Free access (limited: advice from 

peers, leading experts, 

infographics with family business 

tips and stats, and monthly 

newsletters); or  

Premium access: $299/year (in 

addition to the offerings provided 

with free membership, premium 

membership also includes online 

courses, online tools, case 

stories, workbooks, facilitation 

tools, and reduced rates to BFF 

events and partner events) 

 

 

 

N/A 

Canadian Acceleration and Business 

Incubation (CABI) 

http://www.cabi.ca/ 

1992 Canada wide 

 

CABI is a national organization that is 

dedicated to entrepreneurs in the 

early stages of business 

development. CABI members have 

access to various benefits such as 

knowledge sharing through a diverse 

network, certification and Start-up 

Visa administration for newcomers to 

Canada, and industry leadership 

through CABI’s strategic 

partnerships. 

 

Membership fees are $750 

annually for an organization, 

affiliate memberships are 

attainable for $500 annually, and 

individual memberships can also 

be obtained for $500 annually. 

N/A 

https://businessfamilies.org/en/
http://www.cabi.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Canada Business Network 

https://canadabusiness.ca/ 
 Canada wide 

Provided by the Government of 

Canada as a free resource to citizens 

looking to start their own business. 

This includes information necessary 

to start and run their business, in 

addition to any necessary legal 

requirements such as permits and 

regulations. The service also provides 

financing options with programs 

offered by the Government of 

Canada to help fund the new 

venture. This includes program 

information regarding wage 

subsidies, and industry specific 

information.  

The website also hosts information 

for upcoming educational 

opportunities (webinars/ seminars) 

that new business owners may 

benefit from. 

 

Free and available to all. N/A 

Community Business Development 

Corporations (CBDC) 

http://www.cbdc.ca/ 

 
Atlantic 

Canada 

CBDC is a not-for-profit organization 

dedicated to helping Atlantic 

Canadian Businesses. Offerings 

include financial assistance, business 

counselling, entrepreneurship 

development training, educational 

tools and various educational 

programs. 

 

Services are typically targeted to 

entrepreneurs requiring 

customized financing that cannot 

normally be attained through 

traditional sources. Prices vary 

based on program and services. 

 

https://canadabusiness.ca/
http://www.cbdc.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Canadian Chamber of Commerce 

(CCC) 

http://www.chamber.ca/ 

1925 Canada Wide 

 

The CCC represents a collection of 

chambers of commerce from across 

Canada. Like other chambers, the 

group offers various benefits to 

members such as networking 

opportunities, access to exclusive 

associate deals, and education 

resources such as webinars and 

conventions. 

 

Pricing and eligibility vary 

depending on Chamber. 

The CCC represents a network of 

over 450 chambers and boards of 

trade across the country. This 

collectively represents more than 

200,000 businesses. 

Centre for Entrepreneurship 

Education and Development (CEED) 

https://www.ceed.ca/ 

 Nova Scotia 

 

For more than 20 years CEED has 

been helping NS entrepreneurs 

through training, financing and 

networking opportunities. They offer 

a number of programs including the 

40-week Self Employment Benefits 

Program (SEB) which supports 

entrepreneurs of all ages, from idea 

generation to launch, among others. 

 

 N/A 

Centre for Women in Business at 

Mount St. Vincent University 

http://www.centreforwomeninbusi

ness.ca/ 

1992 Nova Scotia 

 

The Centre is Canada’s only 

university-based business 

development centre exclusively for 

women. The team is dedicated to 

offering skills training and resources 

to women entrepreneurs at all stages 

of business. Offerings include 

management training, business 

advice, networking, and educational 

tools like business certificate training 

and monthly luncheons. 

 

Membership rates for individuals 

are $125, for MSVU Alumnae 

$99, and corporate memberships 

can be obtained for $499.  

While the current number of 

members is unavailable, to date 

the Centre has assisted more 

than 14,000 entrepreneurs. 

http://www.chamber.ca/
https://www.ceed.ca/
http://www.centreforwomeninbusiness.ca/
http://www.centreforwomeninbusiness.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Creative Destruction Lab (CDL) 

Atlantic 

https://www.creativedestructionlab

.com/ 

 

Atlantic 

Canada, and 

CDL services 

all of Canada 

 

The CDL program is a 9-month 

program that pairs start-up founders 

with experienced technology 

entrepreneurs and investors. The 

program is based at the University of 

Toronto's Rotman School of 

Management, with Dalhousie serving 

as the hub for the Atlantic Offshoot. 
 

Companies typically have a 

working prototype when entering 

the program, and are able to 

associate with other incubator or 

accelerator programs. 

 

Each cohort in Toronto is of 100 

ventures, while 25 are accepted 

into Vancouver, Halifax, 

Montreal, and Calgary, each. 

Dalhousie University’s Centre for 

Family Business and Regional 

Prosperity 

https://www.dal.ca/faculty/manage

ment/cfb.html 

 
Atlantic 

Canada 

 

Dalhousie works alongside a number 

of other organizations to provide an 

outreach program via educational 

offerings at the university, a resource 

centre to assess skills sets, an 

academic teaching program offering 

a family business related course, and 

a research component to support 

research of family business issues 

throughout the region.  In addition, 

they also provide a diverse network 

complete with networking 

opportunities. Partners include BMO 

financial group, KPMG, Business 

Families Foundation, and Family 

Business Association Atlantic. 
 

The price point varies depending 

on tuition prices and whether the 

class was at an undergraduate or 

graduate level. 

 

For the two-day family 

workshops the price is $695 for 

individual participants or $595 

for FBA Atlantic members. 

Additional Participants from the 

same family are $495.  Programs 

are available to Dalhousie 

students and all professionals 

working with or in family 

businesses. 

 

N/A 

Entrepreneurs with Disabilities 

Network (EDN) 

https://ednns.ca/ 

1995 Nova Scotia 

EDN is a not-for-profit organization 

that helps entrepreneurs with 

disabilities at all stages of business. 

Member benefits include networking 

sessions, business coaching and 

brainstorming. 

Membership is free. 

EDN has helped hundreds of 

entrepreneurs grow and develop 

their business. 

https://www.creativedestructionlab.com/
https://www.creativedestructionlab.com/
https://www.dal.ca/faculty/management/cfb.html
https://www.dal.ca/faculty/management/cfb.html
https://ednns.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Family Business Network (FBN) 

http://www.fbn-i.org/  
1989 

International 

(31 Member 

Associations) 

A not-for-profit international 

network that is run by family 

businesses, for family businesses, 

with the aim of strengthening 

succession.   

Membership benefits include online 

access to publications, case studies 

and research in the area of family 

business, networking/access to 

membership directory, peer group 

discussion, international 

conferences, leadership 

programming, quarterly e-

newsletters. 

Unavailable 

10,500+ individual members from 

over 3,200 family businesses, 

across 60 countries. 

Family Enterprise Xchange 

https://www.family-enterprise-

xchange.com/ 

 Canada wide 

Family Enterprise Xchange is an 

entirely new organization for 

enterprising families and their 

advisors. There are four focus points 

that the membership seeks to 

address: 

- Support: meet business families in 

your community,  

- Knowledge: Chapter events and 

workshops for all the best practices, 

research and knowledge, an e-

learning centre, FEX family enterprise 

symposium 

- Community: Diverse networking 

opportunities 

- Learning continuum: a continuous 

learning path for both enterprising 

families and their advisors. 

 

Membership fees are $795 

charged annually. 
Unavailable 

http://www.fbn-i.org/
https://www.family-enterprise-xchange.com/
https://www.family-enterprise-xchange.com/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Family Firm Institute (FFI) 

http://www.ffi.org/  
1986 International 

The FFI’s mission is to be the most 
influential global network of thought-

leaders in the field of family 
enterprise.  FFI provides research-

based learning and relevant tools for 
advisors/consultants, academics and 

family enterprise members from 
across 80 countries to drive success. 

 
Wide-variety of offerings such as 
access to membership directory, 
weekly publications, professional 
certification and online courses, 

networking opportunities through 
local chapters and study groups 

(including virtual study groups), and 
annual conferences. 

 
There are additional membership 

charges for specific resources / 
offerings.   

Rates vary: 

Individual Members: 
Professional/Family Enterprise 

Member: $785 

Educator/Researcher: $400 

Student: $105 

Organizational Membership 

(Professional): 
4 members: $2,675 

11-25 members: $5,775 

26-50 members: $8,675 

51-100 members: $11,550 

Organizational Membership 

(Educational): 
4 members: $1,600 

11-25 members: $2,900 

26-50 members: $5,775 

51-75 members: $8,675 

76-100 members: $11,550 

*Additional organizational 

(professional or educational) 

members added at $325/member, up 

to 10 members 

Association Membership: 
11-25 members: $2,625 

26-50 members: $5,250 

51-75 members: $7,875 

76-100 members: $11,550 

Nearly 1,800 advisors, 

consultants, educators, 

researchers and family enterprise 

members.   

 

http://www.ffi.org/
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Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Futurpreneur 

http://www.futurpreneur.ca/ 
1996 Canada wide 

Futurpreneur provides up to $45,000 
in financing ($15,000 from 

Futurpreneur, $30,000 from BDC), as 
well as business mentors for up to 

two years. 
 

Futurpreneur also provides pre-
launch coaching, and online 

resources to young entrepreneurs. 
 

 

Futurpreneur loan:  

up to $15,000 with a term over 

five years. Interest is charged at 

CIBC's rate + 4%, an application 

fee of $50, and a $15 program 

fee is charged monthly for the 

duration of the loan. 
 

BDC Loan: Up to $30,000. 

Interest charged at the BDC 

Floating Base Rate + 5%, BDC also 

charges a $50 processing fee 
 

Entrepreneurs must be aged 18 

to 39, have a viable business 

plan, be fully operated for less 

than 12 months (and not in the 

R&D stage), and demonstrate 

some experience related to their 

business idea. Financing also 

includes newcomers to Canada, 

by providing support to those 

who do not have a credit history. 

 

Futurpreneur has helped over 

8,600 entrepreneurs launch over 

7,200 new businesses across 

Canada. 

Government of New Brunswick 

Information for Business 

http://www2.gnb.ca/ 

 
New 

Brunswick 

This free online resource provides 

various information needed to start a 

new venture. For example, corporate 

registry information, industry 

information, investor relations, 

property for sale, and more. Similar 

resources are available in Nova 

Scotia with the Access Nova Scotia 

website. 

 

Free and available to all N/A 

http://www.futurpreneur.ca/
http://www2.gnb.ca/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Immigrant Services Association of 

Nova Scotia (ISANS) 

http://www.isans.ca/ 

2009, after 

the merger of 

Halifax 

Immigrant 

Learning 

Centre (1988) 

and 

Metropolitan 

Immigrant 

Settlement 

Association 

(1980) 

Nova Scotia 

Currently the largest immigrant 

servicing agency in Canada.  The 

Association seeks to provide 

immigrants with a wide range of 

offerings and service, including 

refugee resettlement, professional 

programs, family counselling, and 

English in the workplace.  

Services are focused upon 

newcomers to Canada, and 

pricing varies depending on 

services required. 

N/A 

Innovacorp 

https://innovacorp.ca/ 
1995 Nova Scotia 

Innovacorp is an early stage venture 

capital firm that seeks to invest in 

Nova-Scotia start-ups. In addition to 

providing funding, they also provide 

veteran guidance to help build and 

grow new business ventures. 

 

Specifically, Innovacorp focuses on 

IT, clean technology, life sciences, 

and ocean technology, and also 

provides entrepreneurs with access 

to world-class incubation facilities, 

and other support to accelerate 

growth. 

 

 N/A 

Journal of Family Business Strategy 

https://www.journals.elsevier.com/

journal-of-family-business-strategy/ 

 Global 

This international journal publishes 

research that contributes new 

knowledge and understanding to the 

field of family business, and 

welcomes submissions that address 

all aspects of how family influences 

business and vice versa. 

 

Personal subscriptions of the 

journal can be obtained for $110 

and institutional subscriptions 

can be obtained for $684. 

N/A 

http://www.isans.ca/
https://innovacorp.ca/
https://www.journals.elsevier.com/journal-of-family-business-strategy/
https://www.journals.elsevier.com/journal-of-family-business-strategy/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

Nova Scotia Business Inc. (NSBI) 

https://www.novascotiabusiness.co

m/ 

 Nova Scotia 

 

NSBI seeks to grow the Nova Scotia 

economy by assisting local 

businesses discover exporting 

opportunities. Additionally, the 

organization seeks foreign direct 

investment to further grow Nova 

Scotia’s business ecosystem.  

NSBI aids local companies through 

programs such as their small business 

development program. 

 

  

Prince Edward Island Business 

Federation Ltd. 

http://www.peibusinessfederation.

org/ 

 
Prince Edward 

Island 

 

The Business Federation is a non-

profit organization that aids local 

SMEs through their member 

benefits, such as graphic and website 

design, various insurance services, 

and financing services. 

 

Memberships can be registered 

for online and come in various 

tiers. Memberships range in price 

from $120 to $480.   

480 registered businesses. 

Sobeys School of Business 

Development Centre at Saint Mary’s 

University 

http://www.smu.ca/academics/sob

ey/business-development-

centre.html 

 
Atlantic 

Canada  

 

The Business Centre is a not-for-

profit resource available to 

businesses of all sizes requiring 

research and consulting needs. 

Consulting services are provided 

through staff, faculty, and students 

of the University. 

 

Available to all businesses and 

non-government organizations. 
N/A 

https://www.novascotiabusiness.com/
https://www.novascotiabusiness.com/
http://www.peibusinessfederation.org/
http://www.peibusinessfederation.org/
http://www.smu.ca/academics/sobey/business-development-centre.html
http://www.smu.ca/academics/sobey/business-development-centre.html
http://www.smu.ca/academics/sobey/business-development-centre.html
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Offerings and Resources Price and Eligibility Number of Members 

STEP Project for Family Enterprising 

http://www.stepresearch.org/ 

 

2005 Global 

 

The STEP (Successful 

Transgenerational Entrepreneurship 

Practices) Project for Family 

Enterprising is the first global 

research study to focus on 

entrepreneurship in business 

families. Through a combination of 

international universities and family 

businesses, the project creates a 

stream of powerful practices and 

cases that empower families to build 

their entrepreneurial legacies. This 

study provides an educational 

resource to families as well as offers 

exclusive peer benchmarking and 

participation in regional and global 

summits. 

 

To participate, families must be 

considered a mid- to large-sized 

business family with at least one 

core operating company in their 

portfolio of businesses or 

investments, have at least two 

generations involved in the 

ownership/management of the 

family business, own at least 50% 

of the voting shares of the 

business, and should intend to 

pass the business on to the next 

generation of family members. 

The project has surveyed 

approximately 686 businesses, 

published 129 research cases, 17 

journal articles, and 6 books, 

since its inception. 

The Executive Committee (TEC) 

Canada 

https://www.tec-canada.com/ 

1985 Canada wide 

TEC offers a peer advisory board for 

business leaders that is supported by 

one-to-one coaching, expert 

speakers, educational offerings and 

global networking. 

 

 

Specific pricing is available by 

contacting TEC. That said, pricing 

depends on the type of 

membership and your role in 

your organization. For example, 

they provide memberships based 

on whether you are a CEO, 

President, Senior executive, 

owner, small business owner, 

Retired CEO, or part of the 

management team. 

 

Unavailable 

http://www.stepresearch.org/
https://www.tec-canada.com/
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Organization Name Founded 
Geographic 

Reach 
Offerings and Resources Price and Eligibility Number of Members 

University of British Columbia 

Business Families Centre  

http://www.sauder.ubc.ca/Program

s/Business_Families_Centre  

2001 by more 

than 30 

founding 

families 

British 

Columbia  

Advocates education as the central 

path to success for all enterprising 

families.  Provides educational 

programs, resources, research 

through professional advisors and 

academics in the field of family 

enterprise. 

 

Programs are offered for both 

families and advisors.  Pricing 

varies by program/resource 

offering (e.g., customized one-

day course designed to assist a 

single-family business: $6,900 for 

up to 8 participants (excluding 

facility, catering, and instructor 

travel costs); Family Meetings ½ 

day Workshop: $325/participant; 

Business Fundamentals for 

Family Enterprises 5-day course: 

$2,945/participant, etc.). 

 

Some online courses are offered 

for free.  

 

N/A 

Venture for Canada  

http://www.ventureforcanada.ca/  
2015 

Canada 

(Atlantic 

Canada and 

Ontario) 

 

A not-for-profit that recruits, trains 

and supports top recent graduates to 

work at Canadian start-ups in need of 

talent, with the mission to foster 

entrepreneurship.  Grads work for 

two years at one of Venture for 

Canada’s partner start-ups.  Grad 

workers spend five weeks in an 

intensive training camp before 

placement, and also receive ongoing 

training.  Salaries are paid by the 

companies. 

 

N/A N/A 

http://www.sauder.ubc.ca/Programs/Business_Families_Centre
http://www.sauder.ubc.ca/Programs/Business_Families_Centre
http://www.ventureforcanada.ca/
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Wallace McCain Institute at the 

University of New Brunswick 

http://www.wallacemccaininstitute.

com 

2006 
Atlantic 

Canada 

The Institute focuses on 

entrepreneurs that are at a cross 

road with their life and company. 

They provide experiences to inform 

these individuals’ decisions. 

Members can attend various special 

events including guest speakers and 

workshops, in addition to receiving 

special pricing on certain events and 

activities.  Additionally, the institute 

provides multiple educational 

offerings such as programs and case 

studies. 
 

The Institute established ECHO in 

2009 with the goal of providing peer 

to peer networking support for next 

generation family business leaders in 

order to improve succession success.  

New ECHO groups are formed based 

on expressed interest; min. of 25 

members are required to setup a 

group. To be eligible: parents (or 

parents-in-law) must be the majority 

shareholder of a significant business, 

member must work in the business 

or own the majority of another 

business, and ECHO member must be 

over 25 years of age.  Note, the last 

reported ECHO group on the website 

started in February 2014. 

Memberships are $100 + tax 

annually. For access to any case 

studies, a license can be 

purchased for $2.00 

 

Unavailable 

http://www.wallacemccaininstitute.com/
http://www.wallacemccaininstitute.com/
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4. Key Considerations  

Summarized below are a series of key considerations for FBA Atlantic gathered from our literature 

review and market analysis.  Note, these considerations are presented in no particular order.   

 

SEIZE OPPORTUNITES FOR GROWTH  

 

 

FOCUS ON DIFFERENTIATION   

 

DEVELOP KEY PARTNERSHIPS   

 

REMAIN RELEVANT   

 

 

1 
Atlantic Canada is home to numerous family businesses, with New Brunswick being home to the 

highest density of multi-generational businesses in all of Canada, and Nova Scotia housing the 

greatest number of SMEs in Atlantic Canada.  While this confirms that Nova Scotia is key to FBA 

Atlantic’s future success, it also underscores the importance of growth within the region, 

particularly in relation to expansion with New Brunswick.  

 

Although there are numerous organizations in the region that assist small and medium sized 

enterprises as well as entrepreneurs, very few focus specifically on family business.  This further 

highlights the need for FBA Atlantic to differentiate itself from other associations and offerings, 

and ensure it delivers unique programs and services, not offered by other organizations.  

 

2 

Many Atlantic Canadian Universities such as, Dalhousie, University of New Brunswick, and Saint 

Mary’s, have established institutes to assist small businesses, entrepreneurs, and students.  Such 

organizations offer great partnership opportunities in extending FBA Atlantic’s membership 

offerings. 

 

2017 may mark challenges for small business with the increased overnight rate from the Bank of 

Canada and tax changes of the Federal Budget. That said, increased lending from the BDC will 

allow greater financing opportunities for SMEs in Atlantic Canada.  FBA Atlantic must ensure it 

effectively aligns with market needs, particularly in addressing new challenges.   

 

3 

4 
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